
jungles 
of  
Africa.  

Started as a simple street 
outreach in Denver, Jesus to 
the World International is a 
mission to the lost reaching 
the world. Jesus to the World 
International continues  to 
thrive with each changing of 
the season, moving into the 
future to reach all nations.  

Help us reach the world by 
becoming a Monthly donor!          

Jesus to the World           
International was founded in 
January of 1990 as an 
Evangelistic Outreach to 
reach the lost. From the very 
beginning, the focus of the 
ministry was to help fulfill the 
Great Commission, as 
founded in Mark 16:15. Je-
sus said, “Go into all the 
world and preach the good 
news of the Gospel.” 

For over twenty years, the 
ministry of JTTWI has      

provided hope among the 
homeless in the Denver Metro 
area. The ministry has served 
to bring the good news of 
the Gospel of Jesus Christ by 
providing food, clothing and 
shelter.  

Jesus to the World Interna-
tional expanded overseas in 
the year 2000, opening two 
soup kitchens in South Africa,  
along with a large shelter 
for disadvantaged mothers 
with children. 

Furthering the vision around 
the globe, Jesus to the 
World became multi-faceted  
in reaching the lost. Branches 
were opened in India, where 
a colony of 1,000 lepers are 
provided with monthly allot-
ments of food and clothing. 

Additionally, outreaches 
were established in the   
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For many years, 87 year old 
Katherine Locke has served 
as both a dear friend and 
missionary partner of Jesus 
to the World International. I 
have many years of hard 
work to do in order to catch 
up with all that she has ac-
complished for the Lord!  

It is with a deep sense of 

recognition that Katherine 
has asked me to carry for-
ward the missions work the 
Lord had her start so long 
ago all around the world.  

Please pray for us as we 
embark upon this transition in 
faith. It is another change of 
season that we entrust to our 
God.   

Upcoming Missions Trips: 

Kenya 

Israel 

For more information write 

the address above, or call: 

(303) 893-8363 

 

We need your partnership! 

Become a monthly Donor! 

Write or Visit our website at: 

www.jesustotheworld.org 

      
 
       Dr.David L. Clifton 

 Located Worldwide: 
 Burma 

 Republic of Cameroon 

 China 

 Ethiopia 

 India 

 Kenya 

 Mozambique 

 Republic of Nepal 

 Nigeria 

 Pakistan 

 Peru 

 Poland 

 Philippines 

 South Africa 

 Sri Lanka 

Kingdom of Swaziland 

Highlights in Ministry: 
 
• PROVIDED NEW HOME 

FOR ORPHANS IN BURMA 

• PROVIDED NEW GRAIN 

STORAGE IN PAKISTAN 

• THANKSGIVING AND  

CHRISTMAS OUTREACHES 

FOR THE HOMELESS 

• FOOD RELIEF IN HAITI, 

INDIA, SOUTH AFRICA AND    

SWAZILAND   

• DISASTER RELIEF IN THE 

PHIILIPPINES 

• MISSIONS TO           

CAMBODIA’S ORPHANS 

AND PEOPLE 

• HOSPITAL AND PRISON 

VISITATION 

GREECE  

HUNGARY  

MALAYSIA  

RWANDA  

TANZANIA  

UKRAINE  

VIETNAM  

Future Branches 
of Jesus to the World Int’l. 

P.O. Box 140340 Edgewater, Colorado 80214-0340          Spring 2010 
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This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a success-
ful newsletter is making it 
useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research articles 
or find “filler” articles by 
accessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also 

be used for your Web site. 
Microsoft Publisher offers a 
simple way to convert your 
newsletter to a Web publica-
tion. So, when you’re finished 
writing your newsletter, con-
vert it to a Web site and 
post it. 

convey. Avoid selecting im-
ages that appear to be out 
of context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of add-
ing content to your newslet-
ter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near 
the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

customers or clients. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 

column, a book review, a 
letter from the president, or 
an editorial. You can also 
profile new employees or top 
customers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
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zation is a good way to give 
your newsletter a personal 
touch. If your organization is 
small, you may want to list 
the names of all employees. 

If you have any prices of 
standard products or ser-
vices, you can include a listing 
of those here. You may want 
to refer your readers to any 
other forms of communication 
that you’ve created for your 
organization. 

You can also use this space to 
remind readers to mark their 
calendars for a regular 
event, such as a breakfast 
meeting for vendors every 
third Tuesday of the month, 
or a biannual charity auction. 

This story can fit 175-225 
words. 

If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 

A question and answer ses-
sion is a good way to quickly 
capture the attention of 
readers. You can either com-
pile questions that you’ve 
received since the last edition 
or you can summarize some 
generic questions that are 
frequently asked about your 
organization. 

A listing of names and titles 
of managers in your organi-

If space is available, this is a 
good place to insert a clip 
art image or some other 
graphic. 

Back Page Story Headline 

Primary Business Address 
Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 
E-mail: someone@example.com 

We’re on the Web! 
example.com 

This would be a good place to insert a short paragraph about your organization. It might include 

the purpose of the organization, its mission, founding date, and a brief history. You could also in-

clude a brief list of the types of products, services, or programs your organization offers, the geo-

graphic area covered (for example, western U.S. or European markets), and a profile of the types 

of customers or members served.  

It would also be useful to include a contact name for readers who want more information about the 

organization. 

Caption describing pic-
ture or graphic. 

Your business tag line here. 
Organization 
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